
 

www.AdvertiserPerceptions.com                                        1120 Avenue of the Americas  4th Floor  New York, NY 10036 

MEDIA CONTACT:  Frank Papsadore 
Corporate Communications 

Advertiser Perceptions 
508-888-1208 

frank@advertiserperceptions.com 
 

FOR IMMEDIATE RELEASE 
 

AP BUZZ: New Data on Native Advertising and Programmatic Buying 

 
NEW YORK – September 16, 2013 – While some of the largest advertisers remain "on the fence" 

regarding native advertising, the latest wave of the Advertiser Intelligence Reports (AIR) indicates that 

most of the largest Agencies and Marketers are likely to invest in promotional content creation for digital 

media. Roughly two thirds of digital advertisers are somewhat or very likely to spend on native 

advertising and content creation in the coming 12 months. In addition, advertisers intend to spend 60% of 

their digital budget on direct ad buys and 40% on programmatic buys. When it comes to mobile 

advertising, budgets are split 61% to smartphones and 39% to tablets. 
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You can learn more about the sophisticated new data analytics we're employing with AIR and AIR3, the 

source for these insights by CLICKING HERE. And as always, if you would like a private press briefing 

regarding these, and other insights based on our media industry research, please contact me directly at 

your convenience... frank@advertiserperceptions.com.   

 

About Advertiser Perceptions 

Advertiser Perceptions is the world leader in providing the media industry with research-based advertiser 

insight and guidance necessary for strengthening brands and increasing advertiser satisfaction. We 

specialize in determining, analyzing and communicating what advertisers think - their plans, opinions and 

motivations. Our proprietary database of media decision makers is one of the largest in the world. The 

advertiser survey and questionnaire development process that we employ ensures optimal 

response.  Singular focus and media industry expertise enables us to effectively analyze and accurately 

interpret the research that we conduct on behalf of our clients who represent many of the largest 

international media companies. 
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