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 Services marketers currently use to solve for identity resolution —
and who they see as leaders.

How many identity resolution services marketers are using
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audience targeting, customer experience management &
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GAIN CONFIDENCE IN EVERY
BUSINESS DECISION YOU MAKE

Advertiser Perceptions is the global leader in research-based business intelligence for the advertising,
marketing, and ad technology industries. Our expert staff delivers an unbiased, research-based view of
the advertising market with analysis and solutions tailored to your specific KPls and business objectives.
These insights provide you with the confidence to make the very best organizational, sales, and / or
marketing decisions, driving greater revenue and increased client satisfaction.

212.626.6683

Contact us today to check the status / health of your brand and find out how our

data-driven insights can help you achieve greater business success. For more

information about our services or to arrange a briefing, please contact us at

212-626-6683 or info@AdvertiserPerceptions.com.

@ 2021 Advertiser Perceptions | www.AdvertiserPerceptions.com Report contents subject to change



http://www.advertiserperceptions.com/
http://www.advertiserperceptions.com/
http://www.twitter.com/adperceptions
http://www.linkedin.com/company/advertiser-perceptions
mailto:Info@AdvertiserPerceptions.com
mailto:info@AdvertiserPerceptions.com

	Slide Number 1
	Slide Number 2

