
Small and medium-sized businesses (SMBs) in Illinois are reaping the rewards of personalized digital 
advertising, with a significant majority attributing their 2023 revenue growth to this strategy. According to 
a recent survey by Advertiser Perceptions, 4 out of 5 Illinois SMBs directly link personalized ads to their 
increased sales.

This success can be largely attributed to the precision capabilities of personalized ads, allowing businesses 
to connect with the right audience at the right time. Three-quarters of Illinois small businesses utilize 
personalized ads to expand their customer base and engage with their local communities. Moreover, half 
of these businesses believe that banning personalized ads would severely hinder their ability to attract new 
customers.

Balancing Regulation and Growth 
Opportunities for Illinois Small Businesses

Illinois SMBs also recognize the importance of data-driven 
decision-making in their advertising efforts. A staggering 
98% consider ad measurement tools essential for optimizing 
their ad budgets and ensuring maximum return on 
investment.

However, the reliance on personalized ads also highlights 
potential risks. Nearly half of Illinois SMBs would be forced to 
raise prices if they could no longer utilize this form of 
advertising, underscoring the cost-effectiveness of 
personalized ads in reaching their desired audience.

In conclusion, personalized digital advertising has become a vital component of the marketing strategies 
employed by Illinois SMBs. The ability to precisely reach customers, measure ad performance, and drive 
revenue growth has solidified its importance in today's competitive business landscape.

98%
Of Illinois SMBs say ad 

measurement tools are essential 
for maximizing ad budgets.

Top Statistics from Illinois SMBs

4 in 5 
Illinois SMBs credit personalized digital
ads for 2023 revenue growth. 

3/4
of Illinois small businesses use personalized 
digital ads to find new customers and market 
to their community. 

Nearly 1/2 
of Illinois SMBs would raise prices
without personalized ads. 

Half 
of Illinois small businesses say banning 
personalized ads would severely hinder
their ability to reach new customers. 



“ ”

Top Quotes from Illinois SMBs

“ We are at a growth stage where our primary business 
goal is customer acquisition so anything related to 
that taken away would be very bad.

Manager, SMB 100-249 employees. 

”

“ ”

I create personalized gifts. About 85% of my 
customers are online. This would crush my small 
business at a very fast rate. I'd be totally non 
existent.
Founder, SMB 1-24 employees. 

Personalized ads are the most effective way to 
spend your ad dollars. We would not be able to 
reach our businesses niche without at least being 
able to target by geographic area, company, etc.
Department head, SMB 25-99 employees. 



Google/Advertiser Perceptions, Ads Impact Study, US, April 2024, 
n=100 Illinois small and medium businesses who use digital ads

Sources for All Content and Claims

Advertiser Perceptions surveyed 1,200 US small and medium-size businesses (SMBs) in March-April 2024 
to understand the value of personalized advertising to their organization. SMBs included businesses with 
fewer than 500 employees. All respondents were involved in decision-making about digital ads and used 
personalized advertising. National-level results are weighted to be geographically representative using 
2021 US Census data as a baseline for business distribution in each state.

Methodology

“ ”

“ ”

Personalized digital ads help us reach the right 
audiences who are interested in our products
President, SMB 250-499

We use personalized ads extensively to match the 
ad content and messaging to our desired buyers. 
Without this, our ads will be less effective and 
more costly.
President, SMB 720-999 employees.  


